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CONTROLLER

You can use either game controller to play, even for a two-
player game.

5. Button X
= To speed numerical input. Numbers will increase or
decrease rapidly when you push X with the contral pad.

6. Button Y

* Switches from the command bar to the map at the main
screan,

* Push twice at the main screen to view information on

YOour company.

7. L Button
= Scrolls map to the left.

8. R Button
« Scrolls map to the right.

9. Control Pad

+To direct the cursor across the map and through
command menus.

* To flip through pages of information. Up & down, left &
right arrows will appear as needed.

1. START Button
« To skip through the opening to game set-up.
+ To access the aptions menu from the main screen.

2. SELECT Button
= To view information on competitor companies from the
main screen.

3. Button A s ih
= To select highlighted commands and iterns.
* To answer Yes to Yes/Mo questions.

4. Button B L |
* To cancel selections. |
+ To answer No to Yes/MNo questions.




KEY TO QUICK START

1) Insert the game pak.

2) Turn the Super Nintendo Entertainment System on.

3) The introduction will begin. Push START to skip to
game set-up.

4)Use the control pad to choose a Mew Game, or
Continue to play a saved game, and push button A.

STARTING A NEW GAME

1) Select New Game during game set-up.

2) Salect a scenario you would like to play.

3) Decide the number of players, up to four. Use the
control pad to move through the player selection, and
push button A to highlight the COM (computer) players
as huMAN. All huMAN players will be in the players'
control.

4) When all players are set, push down on the control
pad to highlight END, then push button A.

5) Decide main headquarters. Move the cursor across
the map and highlight the city each player will contral.
6) Mame company. To rename, push B to erase the
current name. Move the cursor through the alphabet,

push A to select, and write out the new name.

7) Okay the player set-up by selecting YES.

B) Choose level of game difficulty.

9) Okay the final set-up by pushing A, push B to relurn to
scenario selection.

10)The game starts at the main screen, with the command
menu highlighted.

KEY TO QUICK START

SAVED GAME

Choose Continue during game set-up. Choose which
savad game to play. The game will start up from where it
was last saved.

DEMONSTRATION GAME

You can watch the demonstration play if you leave all the
players in the computer's control during game set up.
Push the RESET button to escape from the demonstration
at any time.

OPTIONS MENU

Once the game begins, push START to access the
options menu.
Save
You can save up to two games. By saving you srase
any game praviously saved on the same save space.
Music
Each city has its own theme song. After the game
starts, you can select a new theme song for your city.
SFX
There are sound effects for special events and
commands. You can turn them on or off.
Message Speed
Set the speed at which messages are displayed: Fast,
Mormal or Slow,
End Game ]
To end game. Save game before you quit if you wart
to restart the same game at a later time.
Exi
Exit the options menu and return to game play.




As Aerobiz starts, you assume the
position of CEC of your own airfine.
Data about your company is at the
bottomn of the screen: headguarters,
name, route and profit information.

The command menu is in a bar at
mid-screen. Use the control pad to
mowve through the commands. Each
command enlarges as it is
highlighted.

Fush button ¥ once, and an arrow
cursor will appear on the map of the
world. Move the arrow to a city and
push button A to view city data. If
you choose a city which is currently
in negotiation, a brief status report
will show.

Having selected a city, if you push
button A once more, city data will
appear. There are three screens
which will tell you about the city
population, status as a business or
tourist city, companies flying to the
city, and passenger traffic. Push A to
flip between screens.

Having selected a city, simply move
the cursor to another city to view the
distance between two cities.

When viewing the distance, push
button A to view competitor routes.

At the world map with nothing
selected, push button A twice to
view data about your company. A
command menu will appear for you
to view route data, company
earnings, a sales repont, planes and
assets. Push Select to view the
same information on competitors.




KEY TO QUICK START

\1
QUICK PLAY

This explanation iz a successful start fo your career as
CEOQ of your own airline.

«Buy stock in a charter company (sixth
command). Buy1500K shares of the lowest priced
stock.

« End turn (last command).

Second Turn
* Change the planes on the routes you previously
set up with A300s (first command). Select the
route to change and a profit screen will appear.
Push A and choose Planes. Push up on the
control pad to pull planes off the route. Then
select the A300 and push down to assign to
route.

o U L el e s

First Turn
= Open routes (first command) from L.A. to the
cities with heolding slots, where there are numbers
on the map. Assign B747s to L.A.-Honolulu, DC-
10s for L.A.-NYC, 3 B727s to L.A.-Vancouver,
and 2 B727s to L.A.-Mexico. Order the maximum
number of flights per week, and set all fares for
35% profit,

* End turn.

Third Turn
= Your negotiations should be complete. Now open
routes to each city where you were awarded
slots.

= Buy planes (third command]:
Airbus: 10 A300s
Boeing: 1 B747, 1 BT&T
MDC: 1 DC-10

= Sand the managers ocut to negotiate again in
Paris and Tokyo.

«Build a branch office in New York (sixth
command). Construction will take 3 months.

«Set all investments to maximum (fourth
command.

» Send one manager to negotiate in L A. (seventh » End turn. =

command). Send the other 2 managers to New
York and London. Negotiate for 14 slots in each

city.
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Goals from Here

e e e T | AEROBIZ : A GLOBAL NETWORK
is flying.
e YOUR COMPETITION

In the latter half of the 20th century, airline competition
has intensified year by year. Each airline is extending its
air routes and making efforts to appeal to new customers.
The airlines all share the same goal, that is to connect the
world through air routes. In other words, o create a global
network.

= Continue to open routes between other cities.

= Sell stock when your capital is low.

*Use your branch offices as main hubs for
expansion. Link your hubs to create a global
network.

The competition is tough, and moving people is serious
business. However, not all airlines have what it takes to
succeed. Minor problems are hard fo justify to passengers
when other airlines seem to provide the same services.
It's up to each airline to make loyal customers out of their
passengers from the very start.

+Onee you have opened 15 routes and have
sufficient capital, start a network campaign.

Tip:Press the X Bution to speed through
messages and animated scraens.

The airline companies of today are expected to supply the
best transportation available. Convenience, safety and
comfort are desired by all passengers. Each airline must
continuously invest in maintenance, ad campaigns and
special services. It's all a part of their role as a global
transporter of people.




MAJOR AIRLINES

In the airine business, a company is rated as a major or
minor airline. A major aidine is a company which has a
record for regular flights, few cancellations or delays, and
is recognized for first class service. A minor airline is a
company which has frequent delays of up to 2 or 3 days
and a poor reputation for service.

What do you need to do to win recognition as a major
airline? Let's look into the qualities required of an airline
company: air routes, safety and service.

+ Expand Air Routes
It's fascinating to be able to travel to any city in the world
because the transportation routes are available.
Passengers feel a sense of security and trust in your
airline when you provide the means for them to reach
distant cities.

+ Safety First!
Passengers entrust their lives to an airline whan they
choose to fly in their planes. No one is willing to fiy in
planes which are known to break down. Passengers also
lose faith in aidines which show up in the news beacause
of problems.

1. Headquarters
2. Branch Office
3. Cannecting City

4., Future Connection

5. Command Bar

6. Company Name and Color

7. Number of Connecting Cities and Routes

= Service with a Smile 8. Budget i‘"
Long lines and delays are irritating for travelers. Its up to i 9. Capital '
you to provide a relaxing atmosphere for passengers .""‘ 10. Graph of Profit »
once they board. ﬁ

An airine company with extensive routes, a reputation for
safety and good service is bound to be a global suctess!
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City Markers
Red: A headguarters city
Orange: A branch office city
Green: City connected by air routes
Gray: City not connected to air routes

Air Route Lines
Black: Route that is making a profit

Red: Route that is suffering losses

Yellow: Route with competition

Blinking Black & Yellow: Making a profit
Blinking Red & Yellow: Suffering losses

Slot Markers
The number shown above a city marker represents the
number slots available in that city. When you negotiate for
and are awarded slots, the number available to you will
appear.

SCENARIOS

There are 2 scenarios. You choose the location of your
headguarters from 22 cities. Depl ading on the scenario
and game level and headquarters location you set, you
are provided with capital and planes at the start of a
game,

The game year starts in April and ends in March of the
next year. Your tum comes up every 3 months.,

e

YOUR GOAL

You are President and CEO of an airline company.

Your company is provided with a number of airplanes and
holding slots in certain cities.

Extend your routes and connect 22 cities of the world
through your air routes. Strikes, airplane trouble and world
events may hinder your progress. Your goal is to become
the most successful airdine in the world.

VICTORY

You win when the following 3 conditions are all fulfilled:

1. You connect all 22 cities through air routes.

2. Your annual report shows capital "in the black,” you're
maintaining a profit.

3.You are transporting the target number of passengers
set for your game level,

- g
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-
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DEFEAT

1.Management conditions are poor and capital remains “in
the red” for a year, you're not making & profit,
2.32 years pass without meeting victory conditions.
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GAME FLOW

You can't apen routes without planes, and you can't get
planes without ordering them. In order to understand the
process of running your own airling, follow the general
game flow.

Megotiate for Holding Slots & Crder Airplanes

You have to negotiate to earn the right to
open routes to each airport. And, you need
planes which can fly non-stop between two
cities on a route.,

When negotiations are successful, you win
holding slots. Each slot represents one flight
per week from an airport. The period needed
to negotiate slots differs from 1 to & tums.

Wl Order Airplanes

Negotiate for Holding Siots & I

L

Open Air Routes

Order planes before you need them. Narmally
planes are delivered within three months (one
turn) of placing an order. However,
Set the Budget I manufacturer strikes can delay delivery.
{
Open Air Routes
- Save Capital I
T
1 You must have an established branch office to
open routes from a city other than your
Set Up Branch Offices I— headquarters. Branch offices can be used as

* hubs for expanding your network.
i

At first, open routes between distant, large =

l cities. Long-distance routes are in high

4 demand, and fuel expenses are low compared
to short distance flights. In large cities, with

Goal: Transport Target Number high populations, there is a great demand for

of Pf:'w airline service. The bigger the city, the greater

Connect All 22 Cities




the cost for setting up air routes. But, also the
greater the profit from connected routes.

Set the Budget

As CEQ, you need to set the budget for the
Repairs, Advertising and Service
depariments.

Each department is rated on a percentage
scale and by the industry standards. If you
don’t continue to invest in the budgats,
airplanes will not be repaired, your services
will not be advertised, and service will
deteriorate.

| Save Capital

If you are generating enough capital, keep
opening new routes. But, if capital is low, wait
a few months and check your competitors'
moves. If you are competing on a common
flight route, it may help to boost your
advertising, reduce the airfare, and switch
planas.

STARTIMNG YOUR BUSINESS

Set Up Branch Offices

As you add routes from the headquarters city,
think about setting up a branch office. It costs
more to set up an office in a large city than an
industrial city, but large cities will prove more
profitable.

= Connect All 22 Cities
After you connect all 22 cities, your last goal is to reach
your yearly target for transporting passengers (see
Victory). Stay competitive with ad campaigns and by
buying out charter companies.
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MAIN SCREEN COMMANDS

Each main command icon has a list of sub-functions
which appears when selected.

1. Routes 5. Marketing
2. Negotiation 6. Investment
3. Trade 7. Board Meeting
4. Budget 8. Pass
l_
1. Routes i
You cannot extend an air route to a city other v

than your headguarters or branch office cities.

Rihes .

MAIN SCREEN

Open

Need: Capital = Slots = Airplanes

Open an air route. Select the origin
(headquarters or a branch office) and the
destination (& city with available slots).

After you confirm to open a route, designate
what type of plane fo use an the route, how
many, the number of flights per week and
the airfare. Be aggressive; set the fare up to
50% higher or lower than the actual cost
per passenger, as shown on screen.

Change

Change the type of airplanes on a route,
number of airplanes, flights per week, or the
airfare. There is no fee for making changes.

Close

Close an air route. If you close a route
between the headquarters and a branch
office, all routes connecting the branch
office will close.

2. Negotiation

Megotiate for Slots

Send your managers out to negotiate with
worldwide airports far holding slots. You
have three managers beneath you. Once
you are awarded slots, you must pay to
keep them open, even when not in use.

|
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Managers Vice President

Megotiations take from 3 months to 2 years!
The term depends on the city, the number of
slots requested, and whether or not a branch
office of your company exists in the city. Costs
also vary from city to city. Short term
negotiations are possible if you let more than
one manager negotiate at an airport at the
same time. You must break off negotiations at
one airport in order to assign a manager to
talks at another airport.

The number of slots acquired is the maximum
number of flights allowed from an airport in a
week. Your company pays guarterly fees to
keep the slots opan,

Megotiate for Return
You can returmn slots which are not in use by
sending your Vice President to negotiate. The
VP can handle more than one of these
assignments per turmn.

3. Trade Commands

and one purchasing company.

1. Boeing Manufacturer
2. Globus Purchaser

3. MDC (McDonnell Douglas Corp.) Manufacturer
4, Airbus Manufacturer
5. Markow Manufacturer

Order Planes

MNeed: Capital

Place an order with a plane manufacturer.
Normally, planes are delivered to your
company within three months (one turn). But,
there are sometimes delays on the part of the
manufacturer. You can order up to 5 types of
planes in one tum.

Trade airplanes. There are 4 manufacturers




AN SCHEEM COMMANDE

The industry average is given so that you can
assess how your competitors are allotting
their budgets. The triangular mark on the
graph predicts how investment now will effect
next quarter's budget.

If you order many of the same planes from the
same manufacturer, you may be able to get a
better price par plane.

Sell Planes
Sell off airplanes that are not in use. The
buying rate varies from time to time.

s
.

4. Budget

Repair
The budget for maintenance. It includes
expenses in the repair shop and labor costs.
When the repair budget is low, your planes
will not be able to fly safely.

Set the budget for the Repairs, Advertisement
and Service departments. Each department's
budget is shown as a percentage of the
industry standard.

Ad
The budget for advertisement on television
and in newspapers and magazines. Your
company will win recognition and more
passengers if your advertising strategy
succesds,

Service

The budget for customer service related
employees, such as flight attendants and
ticket agents. Salaries and services are
included. Provide good service fo make an
impression on passengers,

¥

1. Prediction of budget setting
2. Industry Average

8




sfore you can begin anocther.
t Up one campaign in a turmn.

Flags appear above the command bar to
show how many quarters are left in a
campaign.
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1. Company Name
Each company is shown by name and company color.

2. Budgets
The set rates of repairs, advertisement and senvices.

3. Graph of Profit
A bar graph representing sales (top) and expenses
(bottorn) from the previous turn. Compare sales with
expenses. If the sales bar is longer, the company is in
the black {making a profit).

INDUSTRY DATA

Where: Main screen
How: Push ¥ twice from main screen commands, then
push SELEGT to choose a competitor to view.

RTE {Houtas)
Shows the type of airplanes, number in stock, information
on air routes, flights, fares and sales.

VIEWIMG THE DATA

INC. {Companiy)

Shows annual sales (SAL), profit (PRF). budget (icons),
funds available, total assets accumulated from April, and
arnual passenger (PAS) information. The bottom part of
the screen indicates what parcentage of assets the
company is utilizing (planes and hotels).

MKTG (Marketing)

Shows quarterly report of sales for flights and hotels,
profits on routes and hotels, expenses for fuel and other
items (budget allocations). At mid-screen the direction of
the company is shown with a white line graph. The details
of the expenses for the previous turn are shown on the
bottom half of the screan:

PLNE (Airplanas)

Shows data on the total numbers of planes stocked,
number of planes arranged with flights (ARG) and number
of spares (SPR). The year the planes went on sale is also
shown. IN PRDCT (in praduction) indicates the status of
the planes currently being ordered. ORDER indicates how
many planes are being crdered.

ASST (Assets)

Shows the condition of stock holdings and hotels owned in
separate windows. Push up or down on the control pad to
flip through asset information.

“W
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City Data
Where: Main screen

Hiow: Fusrj ¥ to get map, move cursor to a city and push
A twice. Push A to flip through the 3 screens of data.

= Accels
Hubs and hotels are shown with holding slot information
for each company in that city.

* Traffic
Infarmation on passenger traffic for éach company flying
into the city is given. The number of passengers moved
by each airine is represented by people lined up in front
of an airport gate. Each icon of a person represents a
certain number of people. A key to the value of the icon
is given at the top of the screen.

First screen of City Data

e b e S b T e
i

* City Data
The name of the city, population, economy and city
ranking is shown at left. The number of slots taken over
the number available, and the number of people flying
out of the city (TRNSFR) are shown at right.
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Quarterly & Annual Reports

Where: Fisplayﬂﬂ automatically on the screen in betwaen
Urms.

How: Push left & right on the cont i
rol pad to flip be
the guarterly and annual reports. i

* Quartery Report
Push up and ;:Iown on the control pad to show sales
expenses, profits and passenger graphs one at a time,

SAL (Salas)

Total sales is shown in the green line,

! It includes profit
from hotels and income fram air routes, ;

EXP [Expenzes)
Total expensqs. such as fuel for the airplanes, flight
attendant salaries and repairs costs are shown in the red

lire.
PRF (Profits)
The pink line indicates profit after expenses are deducted

from sales. Wh i - :
shown. en profits are in the red they will not be

PAS (Passengers)

;J;he total number of peaple transported quarterly, on all
& air routes for each company. The value of the person

icon s decided each quarter on the basis
of h
people the top company is trﬂﬂspcrting_ oW many

+ Annual Heport
An annual report is conducted to announce the results of
the best 3 companies of the year. The top companies are
chosen for 3 different areas of competition.

MET CITY:  The most cities linked.
FPASSENGER: The most passengers transported.
PROFITS: The highest profit for the year.

(L5




News Flash
War

When war breaks out, the price of fuel increases on a

worldwide scale. The businesses in the warring countries

are directly effected b s
cities will drop, ¥ events. Traffic in and out of nearby

Internal Struggle
lntarngl struggle includes aj| political u
rev::rlutmn_s. A struggle will hinder
until all violence subsides in the
cities will lose business and the de

decrease. If 3 country declares in
; ; dependence, they wi
more receptive to business in the near future, Y

uprisings and
all business ventures

The Olympic Games

E:Fzg r:;::::{}r y:?orjﬁ él‘{ﬁ Olympic Games are hosted by a
: e world. Air routes and
ta the Olympics location will be in high demandr.:heap e

!-_-é‘h.- -

World Fair
The World Fair is held in a different city around the world
each time. The city which hosts the exposition will benefit
fram the inflow of new business. Air routes and cheap
fares to the fair site will be in high demand.

Tourist Boom

Tourist booms are very positive for cities because they
bring in money. Certain cities are often targeted in tour
campaigns. This increases the demand for air routes and
cheap airfare. At these times the airlines with the best
fares and service will be successful.

Labor Strikes
Airlines are effected by strikes among their own labor
forces and by the aircraft manufacturer strikes. An aidine
strike will hinder progress within a company. If a labor
strike occurs at an aircraft manufacturer, all orders for
planes will be delayed at least 3 months.

Earthguake
Earthquakes are unpredictable and they scare away
tourists. The hotels in the city where an earthquake takes
place lose business, as do the airines.

Bad Weather

Typhoons, wind storms and blizzards delay flights and
tend to frighten tourists from flying, Aircraft may also suffer
damage in severs weather conditions.

Accidents

Accidents ocour when airplanes are in need of repair.
Accidents damage an airline’s reputation, no matter what,
so it's important to keep planes in good repair.

#




CITIES AROUND THE WORLD

_Airpurt abbreviations
included below,

EUROPE

Loendon, Great Britain
s : LON
Eondm is a clt_y F:I tradition. As the capital of
£ rI?aI Britain, it is the nation's financial and
ultural center. Many tourists who visit London

witness the changin
¢ g of the
Buckingham Palace. -

Paris, France

Paris is interqatinnaiiy renowned as a city of
quJturfal apd intellactual diversity. its most
ucrative industry is tourism. The Arc de

Triomphe and Eiffel Towar are historical

landmark i il i
o s which draw millions of tourists sach

PAR

Rome, italy

Bregsed with the mild climate -:::IH?J:"L
Mediterranean Sea, Rome is an attraction for
many of t!w tourists who visit Europe each year
fﬁ.rt anq history enrich the landmarks of theyc:itg.--
including the Colosseum and Saint F'eter'sl

Cathedral. Small industri i
the city's SCONomy. SR g

are used in city graphics and are

Fd

AFRICA

Moscow, Russia
Situated along the Volga River, Moscow was the
capital of the former Union of the Soviet Socialist
Republic. It has been the focus, in Russia, of the
movement for social democracy. The city relies
on heavy industry to fuel its economy.

Nairobi, Kenya NBO
Mairobi is the capital of Kenya. As a modem city,
Mairobi is a center for communications. Nearby is
a wildlife sanctuary which attracts many tourists,
the Mairobi Mational Park.

Lagos, Nigeria LOS
Lagos, on the Gulf of Guinea, is a city which
covers four islands. A system of bridges and
causeways facilitates travel across the islands.
As the capital of Nigeria, Lagos is a bustling
center for small industry.

Cairo, Egypt CAl
Cairo is situated at the apex of the Nile, and is
one of the largast cities on the African Continent.
The magnificent pyramids and the Sphinx draw
many visitors to Cairo each year. At the edge of
the tourist path, high-rise buildings stand in a
row, monuments to business in Egypt.

&




THR
became the capital of Iran.

ustrial qnd commercial center

are also many i

the cit i
draw people from all gver th Wik ity which

Delhi, india

Beijing, China .
iﬂf'fgér;:ﬁf:;}ﬂh%ast China, was once Rnomii
en City." Now many visi
through Beijin i ¥ visitors come
g to sightgses at th i
Palace, the form : e Imperial
il er loc :
dynasties of Ming and chi:g,m” of the ancient

Hl}ng ﬂgng’
The free po
major center
tashion many
become one
Far East Asig.

British Crown Colony
rt of Hong Kong is conside

of international trad
8. Ag 3 h
facturers and bankers,

of the greatest tradi n

red g
ub for
this city has '
4 centers of

Tokyo, Japan
Tokyo is a city of progress. As a business hub,
Tokyo competes with the American and

trade all make up the vitality of this metropolis.

AUSTRALIA

European markets. Fashion, technology and

Singapore, Singapore SN
As a center for free trade, Singapore has high
economic growth. Major industries of the city
include manufacturing and tourist related
services. On the very fringe of the city are
mangrove swamps, a testimony to the tropical
rain-forest climate of the region.

Sydney, Australia sSYD
Sydney is the largest city in Australia, outside of
Canberra, the capital. Although it thrives on
business, the surrounding beautiful landscape
draws many visitors simply for travel and
relaxation.

NORTH AMERICA

Vancouver, Canada YVR
Canadian railroad and airway systems terminate
on the west coast, in Vancouver. Backed by
inland mountains, the city is a major port of the
Pacific Coast. Vancouver is one of few cities
which has successfully preserved much of the
natural beauty of its environment.




Llf]s Angeles, U.S.A.
*L.A." is an in i i i i

industries, and is a main ater i 1Y
taun;l:s. Nearby Hollywood,
movie industry, and Disne
from all over the world. Ma
accredit LA, with g reputatiol

LAX

: Brse
attraction for many

bustling hub of the
yland draw people
Ny universities alsp
n for fine education,

New York City, U.g.A. NYC

Mew York City, the Big Appl i is i
the trade center of t%e ;:‘p St et i

largest city in the United States,

CENTRAL AMERICA
Mexico City, Mexico
City, . ME
;I'“The caprt?l of Mexico, Mexico City, has one E::
e Torfds Ialrgas; Populations. In 1957, the
g:«:t;;‘ \; uo;kMe:fI{in City were hit by a tremendous
8. Then in 1968, they he
Proud hosts of the Olymipic ‘C‘neu'nnaslll.r TR

SOUTH AMERICA
Lima, Pery
F_rancim Pizarro jg ¢
city of Lima, Pery, in 1
dates back to the In
known for its il refi
dapends,

s Lim
redited with founding the
585. The history of the city
can Empire. Today Lima is
neries, on which the world

GITIES ARQUND THE WORLD

Buenos Aires, Argentina BUE
- As a major world port, Buenos Aires is the
gateway to Latin America. It is the capital city of
Argentina. The fair climate of the region gives the
city its name, which means *good air”

Rio de Janeiro, Brazil RIO
“Rio" iz the second largest city in Brazil. As a
modern city, much of the nation’s foreign trade is
handled in Rio. In February visitors from all over
the world gather there to take part in the famous
carnival celebration.

HAWAII

Honolulu, U.S.A. HNL
Hawaii is a land of perpetual summer. Honolulu
ig the main port of entry for all tourists who visit
the Hawaiian |slands. Besides tourism, sugar
processing and pineapple canning have
remained the main industries of this city.
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T4T7-400
Improvements were made to the 747 design to
create the 747-400. Some of the new features
include a two-crew, digitized flight deck, and
increased fuel efficiency. Over 400 passengers
can be flown in a 747-400 on a long-range route,
such as from New York to Tokyo.

TE67
The 767 is a sized down model of the 747, yet at
the time of its debut, it had better fuel efficiency
for mid-range routes. It has been a popular plane
for intercontinental flights.
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MD11

:s & medium to long-range aircraft, the MD-11 is
N advanced successor to the DC-10

Improvements were made to the winglets and tail

in order to create g highly aeradynamic mogel I

Lockheed Aircraft Corp,
L1011

;H? e;lirm'aft hE!.S high climb performance due 1o
gh-thrust engines, The power generatad by the

engines also adds to range of fligh
rivals the DC-10 in parfnnng:nce. i Lo

Tupolev Design Bureau

ARCRAFT GUIDE

TU154
This is a medium range aircraft, A threepp.-fson
flight crew is required, consisting of two pilots
and one engineer. The interior is designed for
passenger comfort and safety.

liyushin Design Bureau

ILG2
The main features of this airliner are the rear

engines and four turbofans. A five-person crew s
required: two pilots, one navigator, and one radio
operator and engineer. It rivals other jets for
long-range performance.

LB
This is a wide-bodied passenger aircraft. The
interior can be arranged to accommaodate
economy class through first class passenger
service. In the standard layout, the 1-86 carries
over two-hundred passenger seats, with twin

aisles.

IL36

The II-96 is an updated version of the II-86. Itis a
long-range airliner, the first developed in the
former U.5.5.R. for intercontinental air transport.
Fuel efficiency has been improved by the
addition of winglets.
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Span has been reduced by advanced
technological methods whj

lower fue| consumpti ium range
Plane, it rivals the 767,

British Aemspaife PLC
%ﬁ; %:-:Encords is the only jetlmer_ i {s] haue;g.rrl y
broken the sound barrier. As_ma hrst. Suaﬂeuavel.
jet, it is an ideal aircraft fu;;ntlzrnr;aiﬁgs e

; ines are sleck a ; .
Th:hb:d:rgﬂeas to be the most aesrodynamic
sU
aircraft in the sky.

is the advanced wing design. As a narrow-bodied
aireraft, it is suitable for short or medium-range
transport,

A330

This aircraft made itz debut
engine, long-range airplane,
400 Passengers. The passe
out with twin disles, designad

in 1992. It's & four-
able to carry nearly
nger seats are |ajg &
for extra comfort. %




4. Budget Commands _
Repair __ Set the maintenance budget

Ad Set the advertising budget :
Service  Set the budget for airline services

e
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COMMANDS

5. Marketing Commands
Route  Advertise a certain air route By

Hotel _ Run a special tour to a city
Metwork  Advertise the convenience of your network

;, Emls? _ 5. Marketing 6. Investment Commands ; 24
5 Trz%c:natmn B. lnwastrneml Branch Set Up Set up a branch office in
§Biger oo Mesting Close sell E?'rﬁt_he building of the
ranch office
Hotel  Build Build a hotel in a connectin

b o R S ——
ﬁﬁi_asr% —gl};isg;&ﬁ‘ﬁ_?g&?g?@m__g: — Chtr Inc. BS:',-' A gﬂu;gl;gtock in charter companies

i el o — 3 === Pu:'lchase Pum%iusgs:]hiriimpany if you

2. Negotiation Commands own >51% shares

Negotiate for Slots  Negotiate for Fiaig
egotiate for Slots  Negotiate for holding slots with an.

7. Board Meeting Commands

Ferie e —iport
__gﬂa@r_ﬂem_mwm T Open ___Advice on potential routes

Routes  Opinions on current air routes i
Planes  Advice on airplanes

Budget  Budgeting suggestions 2 *e.
e

Erﬂde Commands

Order Planes  Buy oleres —o
a——ones  Buy planes, wait for delj -
Sell Planes  Sell planes for capiﬁmf____

MGMT _ Review of your assets
MKTG ___ Advertising suggestions

8. Pass
End a tumn
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Simple Data
Sompany Name _Company name and color
udgets Budgets settings for repairs,

_______advertisement and service
_Salés and expenses of the previous furn

Graph o Proi

Industrial Data
RTE iofommaiion omsach i rosis—
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__ Total planes in stock and on order
—Information on assets

ation _ City population
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nsm____ A-Efourismranking
___ Branch offices, ifheld

Hotel Hotels, if owned
—_ The number of active fights
—__ The number of holding slots

> ___The total the airline has transporteg
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Sales _Salesforquarter

== Sales for quarter

Brofits _ _  Tolalprofits

%me_ — Totalexpenses
TeEoNS _ Number of passengers transported

Annual Report
Best three ranked
passenger ransport.

companies for sales, profits, and

EVENT EFFECTS

Event

Effect -

War

City data and passengers decrease

Intemal Struggle

City data decreases

Tourist Boom

Appeal of city increases

World Fair

Tourismn in host city increases

Olympic Games

Special routes open =

Labor Strikes

Gompany data decreases

Earthquake

City data and appeal of city decrease

‘Bad Weather

Passengers decrease, planes in
danger

'_gmidems

Company data decreases
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90-DAY LIMITED WARRANTY

Koei Corporation warrants to the original consumer
purchaser that this game pak shall be free from defects in
material and workmanship for a period of 90 days from date
of purchase. If a defect covered by this warranty occurs
during this 90-day warranty period, Koei will repair or
replace the game pak., at its option, free of charge.

To receive this warranty service:

1. Send in your Registration Card.

2. Save your sales receipt and the UPC code found on the
game packaging,

3. If your game is still covered under a store WArTanty, return
the game pak to the store at which you purchased the
game.

4. If the game develops a problem requiring service during
the 90-day warranty period, and is not covered by a store
warranty, notify Koei Corp. by calling the Technical
Support Dept. at (415)348-0500, between the hours of 9
::I'P. to S p.m. Pacific Standard Time, Monday through

3.If the Koei Service Representative is unable to solve the

problem by phone, you will be provided with a Return

Authorization number. Simply record this number

prominently on the outside packaging of your defective

game pak, enclose your name, address and phone number,
and return the game pak, FREIGHT PREPAID AND

INSURED FOR LOSS OR DAMAGE, together with your

salesreceipt or similar proof-of-purchase (UPC code)

within the 90-day warranty period to:

Koei Corporation

One Bay Plaza, Ste. 540
1350 Bayshore Hwy.
Burlingame, CA 94010,

This warranty shall not apply if the game pak has been
damaged by negligence, accident, unreasonable use,
modification, tampering, or by other causes unrelated to
defective materials or workmanship.

Service After Expiration of Warranty

If the game pak develops a problem requiring service after
the 90-day warranty period, yvou may contact the Koei
Technical Support Dept. at the phone number noted
previously, If the Koei Service Representative is unable to
solve the problem by phone, you may be provided with a
Return Authorization number and asked to send the game
pak to Koei for personal inspection. Record this number
prominently on the outside packaging of the defective game
pak and retum the merchandise, FREIGHT PREPAID AND
INSURED FOR LOSS OR DAMAGE, to Koei with a check
or money order for $20, to cover repair or replacement,
payable to Koei Corporation. Koei reserves the right to
change the post-warranty service fee andlor policy.

WARRANTY
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China’s Fate is in Your Hands!
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